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Dear Fellow Optimists,
On behalf of the JOOI Board of Directors, we would like to wish
you all a HAPPY NEW YEAR! 2015 was a great year for JOOI
where we gained new Clubs, new Members, and made things
happen that will jump-start us into 2016. But, why not make
2016 the BEST YEAR JOOI has ever had? We challenge you to
go out and build new Clubs, recruit new Members, and gain a
presence in your communities. Together we can "Fly High in
Optimism; RIGHT HERE, RIGHT NOW!"
Yours in Optimism,

Logan Clemente
2015-2016 International JOOI President
logan.clemente@yahoo.com
Sandy Cyphers
2015-2016 International JOOI Committee Chair
scyphers@ec.rr.com

By Brett Santacona

As outlined at the last convention in New Orleans, social media was a
prominent issue that needed to improve. Over the course of the past couple of
months, the JOOI Board has done some construction to our social media
accounts. We believe that every JOOI Club and District should have some form
of social media presence. Creating the accounts takes only a couple of
seconds, but maintaining and creating engaging content for your audience
can take hours. With that being said, we would like to present 5 tips to
improve your social media accounts:
RT @BrettSantacona: "FYI @JOOIMembers should #CheckOut @OptimistOrg new program here http//www.websitelink.com
and here http//www.otherwebsite.com or call (123) 867-5309 for more info :) :P :D #JOOI #Volunteer #HiMom
(Insert Photo) (insert GIF) (Insert Video)
RT @BrettSantacona: Check out @OptimistOrg new program here: http//www.websitelink.com #JOOI

THE ART OF
SOCIAL MEDIA

Post Regularly: It is a proven fact that the average person needs to see or hear
something about eight times before taking action. Whether that maybe buying
a product, or checking out a video, it is important to stay active on social
media. A good suggestion would be to come up with a social media schedule
for your pages to ensure new content is coming out regularly. For example, you
could schedule announcements on Mondays, give tips on Tuesdays, share
behind the scenes photos on Wednesdays, etc.
Keep Posts Simple: By having too many distractions within a single post, will
not only confuse your audience, but lose their attention. If you are directing
your audience to a website or link, don't throw in a million different tags or
hashtags. The attention span of the average human is only about 5 seconds so
it is vital to get your message across.
Engage In Pop Culture: Be aware of what's happening in popular culture and try
to incorporate it into your content. If you know something is prominent in the
news, or pop culture, people will be talking about it, searching about it, and
more. For example, the Super Bowl is in February. You could easily tie in promo
for your Super Bowl of Caring program into posts about the Super Bowl. Another
example was the new Star Wars movie last month. We created Star Wars content
to relate to both JOOI and to the movie to can engage more people.
Utilize Photos: Forbes recently did a study that if a photo is included within a
post, you are increasing your chances of interaction on Facebook by 85% and
re-tweets by 35% on Twitter. Whether you share behind the scenes photos,
photos of your Club Members, inspirational photos, or whatever you choose to
share, using photos on your pages are essential. It’s also important to note
that you should choose effective profile pictures, and cover photos for your
pages to create a sense of identity. Another good tip is having a photographer
at your events, or depending on the event, a homemade photo booth. With
permission, you can snap photos of attendees, and create an album on your
Facebook page. Make attendees aware of where you are posting them to, and
they will be attracted to check out your page to find their photo of the event.
Offer Incentives: This could be a very inexpensive, but highly effective tactic
for driving attention to your accounts. People are easily attracted to contests,
giveaways, and freebies, so use that to your advantage. Offer up some sort of
incentive for doing something simple such as having people like or follow your
page, or like, share or re-tweet your latest post. Improve your social media
reach by offering prizes donated by sponsors.
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POMONA BREAKFAST OPTIMIST CLUB
SHOPPING SPREE
SAE JOOI Club Participates in Pomona Breakfast Optimist Club Shopping Spree
Over the past fifteen (15) years, the
Pomona Breakfast Optimist Club
(PBOC) has been holding its annual
Christmas Shopping Spree. Children
from the Pomona Unified School
District (PUSD) are chosen to
participate based on their perceived
needs by teachers and administration
in several schools. This year we
sponsored thirty kids from the following
schools.
•
•
•
•
•

Abraham Lincoln
Barfield
Madison
Montvue
Roosevelt

Elementary
Elementary
Elementary
Elementary
Elementary

The children's parents or guardians are
asked to create a wish list of clothing
and footwear. On December 6, 2015
the children arrived at the Rio Ranch
Wal-Mart in Pomona. On arrival, each
child was greeted by two personal
shoppers. The shoppers were volunteers
from the Pomona Breakfast Optimist
Club, SAE JOOI Club, Pomona TEEN
VALUE COUNCIL, LA County Fire
Department Explorers, Pomona Police
Department Explores, and United
States Army Reservist from Azusa,
California.

Each child, with the help of their two
personal shoppers were budgeted
one-hundred twenty-five dollars ($125)
to make selections from their wish list.
Parents were not allowed to help with
the shopping. It was intended to have
the shoppers act as mentors for the
kids as they enjoyed their shopping
experience. The kids were the center or
attention.
In addition to the shopping, each child
received a breakfast provided by
McDonald's and a generous donation by
HR Direct Response Company owned by
Member Rebecca Bryne. Santa was
there to take pictures, and an LA County
Fire Engine was parked outside to allow
the kids to experience what it would be
like to sit in a real fire truck.
Walmart provided grants to assist with
the annual event from both the Walmart
at the location, and the Walmart
Neighborhood Store on Towne and
Arrow Highway in Pomona.
The event takes place every year on the
first Sunday in December and we
collect funds throughout the year.
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OAKVILLE JUNIOR OPTIMISTS
The Oakville Junior Optimists had a busy 2015 with many successful
projects. The Club held two projects in one night in November. One was a
fundraising project - Buy a Rose, Win a Watch at Shrimpfest. With the help of
one of the Optimists, they approached a local florist. He provided the roses at
$1.00 each. The Junior Optimists sold the gorgeous long stemmed roses at
$10.00 with a ticket to win a men's, ladies’ or children's Disney watch. It was
a great success. After expenses, they made $500.00. The money will be used
to purchase badges and t-shirts for JOOI and fund other projects. Next year
they plan to Buy a Rose, Win an iPad and to sell 100 roses. They already are
working on securing the iPad. The other project was the Shrimpfest Service
Project - Photo Booth. JOOI Members manned the booth all night taking
pictures. It was a big hit and they will also do this again next year.
The Club also volunteered at Food 4 Kids, an organization on a mission to
provide hungry children in their community with food and vital resources. The
Club packaged food into individual bags for each child in need of food for the
weekend. Food 4 Kids delivers these packages into the backpacks of children
in school who would not have food for the weekend. The JOOI Members also
unpacked other boxes of food donations into bins for future packing dates,
and collapsed all empty boxes to be recycled.

BUSY AND
SUCCESSFUL 2015
CHRISTMAS CAROLING
WITH EAST MISSOURI’S
JUNIOR OPTIMIST SOCIETY
Crystal Oaks; Festus, Missouri

East Missouri’s Junior Optimist Society sang Christmas carols for residents at
Crystal Oaks, a nursing home located in Festus, Missouri. Santa Claus
attended the event and gave each resident a Christmas ornament. The
Christmas party was also a good time. The Club drew for a bandana quilt made
by a Member. The quilt drawing made $390.00 for the Club.
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JULY 3-5, 2016 | QUEBEC CITY, QUEBEC, CANADA

JOOI CONVENTION
Please visit www.jooi.org and click on JOOI Convention for more details.

HOTEL RESERVATIONS:

REGISTRATION:

Please call (866) 627-8008 or direct
line (418) 627-8008, ask for in-house
reservations and mention that you are
with the JOOI/Optimist International
group. Here is the group code to
receive the discounted rate: OIG02.
Participants have until June 10 to
make a reservation. Cancellations must
be made 30 days prior to arrival.

JOOI Convention Registration for
adults and youth is $199 CDN and
includes the following meals:
July 3: Dinner
July 4: Breakfast/Lunch/Dinner
July 5: Breakfast/Lunch/President’s
Dinner

HOUSING:
Four Points by Sheraton Quebec Resort
The standard room for up to four people
is $145 CDN per night, plus taxes.

PASSPORTS:

JOOI CONVENTION
T-SHIRT

2016

Youth Members who are planning to
attend the JOOI International
Convention in Quebec City are
encouraged to plan ahead as the
processing time for a passport
application can take up to six weeks.

QUébec, canada
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SOCIAL MEDIA CONTEST

Speaking of incentives, we would like to announce a brand new contest through our
JOOI Facebook page and @JOOIClubs Twitter account. We are going to be giving
away TWO prizes of a FREE night at the JOOI Convention located at The Four Points
by Sheraton Resort in beautiful Quebec City, Quebec, Canada. Winning this prize is
as simple as 1,2,3.
Like “Junior Optimist Octagon International/Optimiste Junior Octogone Intl.”on
Facebook, and/or follow @JOOIClubs on Twitter

LIKE OR FAVORITE,
SHARE OR RETWEET
OUR CONTEST POST
The contest launches February 19 until April 30. For more information, visit the
JOOI Facebook page and @JOOIClubs Twitter account. Contact
youthclubs@optimist.org for questions.

Contest Rules:
Open to all JOOI Members/Advisors within good standing.
Contest open between February 19 until April 30.
Participants must either like and/or follow the official JOOI pages on either
Facebook or Twitter to be eligible.
Participants must like and share the contest post on Facebook and/or Twitter in
order to be eligible.
Two (2) separate winners from each social media account will be chosen at
random.
JOOI is not responsible for booking or reserving your travel plans to Quebec City or
at The Four Points by Sheraton Resort.
Convention registration is not included with hotel stay.
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