How to:
Get Started
on Facebook
Everyday, more than 250 million people login to
Facebook. Optimist Members and future Members are
using social media to engage and connect with their
friends and interests.

Optimist Clubs have a unique opportunity to utilize
Facebook to increase awareness and communication.
Clubs that want to get started on Facebook can follow
these simple steps and tips to create a compelling
Club Facebook page.

www.facebook.com/optimist.international

Creating a Page
Go to www.facebook.com/pages/create.php to create a Cause or Community page.
Follow the guidelines and tips Facebook provides to set up a compelling page.

Getting Started
•

Enter your Club Name exactly as you want
it to appear on your Facebook page. You will
not be able to change this name.

•

To create a unique Facebook address,
enter your page’s name (no spaces) in the
set up field. Creating a vanity URL will help
you promote and share the page.

TIP

To create a Facebook page, you must first have personal account.
When you create the page, the personal account will link to your
Optimist Club page and you will be the administrator of that page.
You always have the option to add or change page administrators
in the Admin Panel.

Getting Started
Tell a Story
•

Optimist International
provides Optimist Creed
cover photos to use as your
background image. Find
them in the photos section
of the International page.

•

Keep things fresh by
switching out your cover
image periodically. You can
upload a new cover image by
mousing over your
profile picture and selecting
“Change Cover”,
then “Upload Photo.”

Photo Tips
It’s “About” your Club
•

The “about” section is the first opportunity to show visitors what your Club does. Use
this section to briefly explain the purpose of your Club. Make sure to stay within the
allowed space. To edit the section, click on the “About” link below the box.

•

Optimist International logos are available at www.optimist.org/optimistlogos.
When using the official logo, be sure to follow the branding guidelines
approved by the International Board of Directors.

TIP

Facebook makes it easy to increase page
visibility. Administrators have the option
to invite friends on Facebook and email
contacts.

•

Keep profile simple so
that it is clearly seen.

•

Use a high resolution
photo for your Timeline
image.

Creating Content
Page Elements

TIP

Types of Updates:
• Status Update
• Photo/Video
• Event
• Milestone
• Question

•

Keep the Page fresh
by adding events,
picture albums and
third-party
applications
(see Twitter app).

•

Most third party apps
give you the option to
customize the icon.
You can upload a
custom icon by
clicking on the arrow
to the right of your
icons, then mouse
over the pencil icon
and select “Edit
Settings” and then
click “Change.”

•

Visitors can see their
friends that “liked”
the Page.

•

Posts by others show
up in the right-hand
column of the Page.

Highlights & Milestones
Highlight Posts
•

Highlight an important Post to
a visual space to the Timeline.
To highlight an update
(preferable photos and videos)
by clicking on the star icon at
the top right of any post.

Include Milestones

TIP

For increased page views and “likes”,
you can promote a Post or create a
Facebook Ad (see Optimist
International ad).
For more information, go to
http://www.facebook.com/FacebookAds

•

Show off your Clubs big
moments in history and
important events by adding
milestones to your Timeline.

•

Create a Milestone from the
update window on the Page by
clicking on “Event”, “
Milestones” and then
“Milestone.”

•

The milestone bar on the right
side of the Page lets visitors
scroll through the past posts

Facebook Tips
• Social media is about sharing and discussing, not broadcasting. Evoke feelings
through social media by adding photos, videos and regular status updates to your
Facebook Page.
• Integrate social sharing buttons into your Club website so that visitors can connect
with your Club.
• Inspire people by focusing on your Club’s success stories.
• Use social media to publicize upcoming events and volunteer
opportunities.
• Use Facebook’s Questions feature to poll friends and fans for their opinions and
suggestions.
Facebook “Like” Statistics

Use these tips when creating Facebook updates and posts.

• Facebook updates that include photos get more likes and shares than updates
without photos.
• Positive statements get more likes than neutral statements.
• Facebook users like and comment on content the most around 8 pm (local time) but
share posts the most around 5 pm (local time).

Social Media is media that starts conversations, encourages people
to pass it on to others, and finds ways to travel on its own.

www.optimist.org/socialmedia

